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Abstract: Knowledge, especially useful knowledge, is increasingly disseminated and acquired 
through short videos clips circulating on the internet or distributed via social networks. This 
contributes to a significant transformation of individual and social stocks of knowledge. Digital 
media proliferation and its subsequent pervasive utilization have served as crucial catalysts for this 
development with the boundaries increasingly blurring between everyday contexts, work 
environments, and institutional spheres. This has lasting consequences for the social distribution of 
useful knowledge. These clips thus promote a shift away from the previously dominant oral and 
text-based forms of knowledge-sharing, which are complemented, and sometimes even completely 
replaced, by audio-visual formats. Clips serve as easily accessible and ubiquitous sources of 
knowledge, used both by laymen to solve their everyday problems and by experts seeking swift 
assistance for specific difficulties. Focusing on Instagram, in our ongoing study, we examine clip-
based audio-visual communication from a perspective grounded in the new sociology of knowledge. 
We use a combination of qualitative methods, namely genre analysis as a corpus-based method 
and sociological hermeneutics as a case-analytical approach. With this research, we aim to provide 
results that contribute to the overarching sociological question of how social stocks of knowledge 
change through visual communication.

Table of Contents

1. Introduction

2. Audio-visual Communication and the Changing Social Distribution of Useful Knowledge

2.1 The social distribution of useful knowledge

2.2 Genre analysis and communicative constructivism

2.2.1 Analyzing communicative genres

2.2.2 Visualization of knowledge communication

2.3 Sociology of digitalization

2.4 Instagram-clips as our research object

2.5 Research on knowledge communication via video clips in social media

3. Data and Analytical Approach

3.1 Methodological challenges

3.2 Research example

4. Preliminary Conclusion and Desiderata for Follow-Up Research

Acknowledgments

References

Authors

Citation

Licensed under a Creative Commons Attribution 4.0 International License, funded by the KOALA project 
Forum Qualitative Sozialforschung / Forum: Qualitative Social Research (ISSN 1438-5627)

Volume 26, No. 2, Art. 14 
May 2025

Key words: visual 
sociology; social 
media; sociology 
of knowledge; 
social stock of 
knowledge; 
Instagram; 
YouTube; 
communicative 
constructivism; 
genre analysis

https://creativecommons.org/licenses/by/4.0/
https://www.qualitative-research.net/
https://projects.tib.eu/koala/en/project/


FQS 26(2), Art. 14, Bernt Schnettler, Tom Kaden & Lisa Voigt: 
"Look it up on the Web": Approaches to the Analysis of Clip-based Knowledge Communication

1. Introduction

In this paper, we address a problem related to the social distribution of 
knowledge. We start with the observation that the modalities through which we 
acquire and disseminate knowledge are undergoing substantial changes in the 
contemporary era. This phenomenon can be attributed to a profound shift in the 
currently prevailing communicative modalities. In the 21st century, new audio-
visual forms of communication have emerged alongside traditional verbal and 
written modalities, contributing to a substantial transformation of the 
communicative "budget" (LUCKMANN, 1988, p.282),1 understood as the totality 
of all societal forms of communication.2 This development is significantly 
influenced by the pervasive use of digital platforms and social media which, in 
addition to face-to-face communication, account for a rapidly expanding 
proportion of the overall human communication modalities. It would be a gross 
oversimplification to claim a devaluation of direct communication in favor of 
mediated forms, as the latter do not entirely replace existing verbal and written 
communication modalities. Instead, they complement and add to the existing 
ones. Nonetheless, substantial shifts in the communicative budget are evident. In 
light of these considerations, in the present study we seek to elucidate the 
primary facets of visual knowledge communication catalyzed by clip 
communication. [1]

In our current research, we focus on video clips that can be referred to as a 
"minor film genre." We concentrate on the commonly used, asynchronous forms3 
of short video sequences in everyday life. Such clips are recorded, shared, or 
uploaded online for various purposes and are viewed by the most diverse 
audiences. Their forms and functions are equally varied, and the distinctions 
between knowledge transmission in terms of information delivery and persuasion, 
between the need for communication and self-presentation, and between the 
pursuit of recognition or acknowledgment—in short, between aesthetics, 
entertainment, or informational needs—are not always clearly delineated. 
Therefore, we turn our attention to a specific aspect related to the suitability of 
video clips as a means of communication of knowledge. [2]

1 All translations from non-English texts are ours.

2 The term communicative budget refers to "to the whole of the communicative dimension of 
social life [...] The communicative 'budget' of a society consists of different kinds of 
communicative processes, the difference being not only one of content but also one of form. 
Much of the 'budget' can only be estimated. It is loosely structured and contains 'spontaneous' 
communicative processes. But its most important part has the substantially more rigorous 
structure of a system. It consists of the field of communicative genres" (LUCKMANN, 1989, 
p.162).

3 Synchronous forms of audio-visual distance communication, as conducted through Zoom, 
Skype, Google Meet, or other technologies, are not the primary focus here. In the period 
following the pandemic, it has become evident that digital video communication practices, which 
have been extensively promoted and widely established throughout society, exert an indirect 
influence on asynchronous forms of digital communication. This influence can be observed in 
the formation and consolidation of "ways of seeing" (RAAB, 2018, referring to BERGER, 1972), 
which also shape the production and interpretation of asynchronous visual communication. 
Furthermore, the analytical distinction between synchronous and asynchronous forms is not 
always empirically clear-cut. For instance, synchronous Zoom presentations can be recorded, 
stored, and accessed asynchronously, thereby transforming from one type to another.
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We are interested in all types of knowledge. However, for the sake of clarity and 
concision, we will center here on one subtype only. In this study, our primary 
emphasis is on content categorized as general knowledge, or more precisely, 
useful knowledge and knowledge of recipes. In the ambit of the new sociology of 
knowledge, a distinction is made, both typologically and concerning its social 
distribution, between "general knowledge that is evenly distributed, and 
specialized knowledge that exhibits a role-specific, and thus uneven distribution" 
(SCHUTZ & LUCKMANN, 1973, p.312). Furthermore, in terms of its genesis and 
structure, we can distinguish different levels of complexity: "Between the basic 
elements of the stock of knowledge and its specific component contents, routine 
knowledge occupies a middle position" (p.105). This routine or habitual 
knowledge can be further categorized into three forms: Skills are defined as 
"habitual, functional unities of bodily movement (in the broadest sense) as have 
built upon the fundamental elements of the usual functioning of the body" (p.107), 
such as breathing and swallowing. Useful knowledge, in turn, constitutes the 
subsequent level of complexity: "There is a province of habitual knowledge which 
concerns skills, but which no longer really belongs to the usual functioning of the 
body. We will term this useful knowledge" (ibid.). This category encompasses a 
wide range of activities, from the rudimentary task of chopping wood to the more 
complex undertaking of playing the piano. Knowledge of recipes, finally, "is 
indeed no longer associated with the basic elements of the stock of knowledge 
immediately concerning skills. But it is still 'automated' and 'standardized'" (ibid.). 
The ensuing discussion will primarily focus on the domains of skills and 
knowledge of recipes, asking how the dissemination of these forms of knowledge 
changes through clip communication. [3]

We are witnessing that video clips are increasingly used as mediated vehicles for 
knowledge dissemination and acquisition. However, a considerable scope of 
forms exists, from simple, quickly recorded, and rapidly circulated fragments of 
raw footage to very complex, elaborately produced, edited, and highly 
estheticized short films. Just as their forms vary widely, clips are used for very 
different types of knowledge. This ranges from simple tips, tricks, and instructions 
for recurring everyday problems (such as cleaning the drain—see below—, frying 
an egg, or sewing a button) to the search for solutions to specific, less frequently 
occurring technical problems, such as "Replacing the ink cartridge for the Epson 
WF 2760," where one can draw on video clips to find a solution. More complex 
variants include clips offering advice on issues related to highly specific areas of 
knowledge, such as medical questions like the search for "Autistic Spectrum 
Disorder in Trisomy 21" or legal problems as "Compliance with the withdrawal 
period in distance selling." In any case, what is presented as "knowledge" through 
a clip is conveyed in a sequentially developing audio-visual format particularly 
suitable for step-by-step solutions and indexical explanations—following the 
credo: "Show, don't tell." [4]

This raises questions that we will examine from the perspective of the sociology 
of knowledge and culture, for example, to what extent do such video clips 
reinforce the idea of supposed universal availability and unrestricted access to 
knowledge as an influential guiding fiction for action in everyday life? (see 
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"Georgina's law," Section 4.3, §62). We address these questions as part of an 
ongoing research project, and the current article is based on our recent 
investigations into visual knowledge communication with video clips initiated at 
the University of Bayreuth. Using a combination of qualitative methods, we 
include analyses of fragments from our growing corpus of videographic data. In 
our study, we use a combination of ethnomethodological sequence analysis with 
the analysis of communicative genres and sociological hermeneutics. In terms of 
methodology, we thereby explore how to blend hermeneutical analysis and genre 
analysis when analyzing web-based video data. The objective of this research is 
to provide insights into the ways in which digital visual media impact the social 
distribution of useful knowledge. [5]

We will commence by examining audio-visual communication and its impact on 
the social distribution of useful knowledge, emphasizing the shift from text-based 
to clip-based knowledge dissemination (Section 2.1). Subsequently, we will 
introduce our theoretical framework, focusing on the sociology of knowledge, 
genre analysis, and communicative constructivism (Sections 2.2-2.3). This will be 
followed by an analysis of Instagram as a platform for knowledge communication 
and the role of short video clips in shaping social interaction and information 
dissemination (Section 2.4). We will then review existing research on video-based 
knowledge communication in social media and identify gaps in the current 
literature (Section 2.5). Thereafter, we will outline our methodological approach, 
including corpus-based genre analysis and case-based sociological hermeneutics 
while discussing key methodological challenges in studying digital video content 
(Sections 3-3.1). We focus on the sequential and multimodal structure of video 
clips, exemplified by an in-depth examination of an Instagram reel providing 
cleaning instructions (Section 3.2). This leads to a discussion of the broader 
implications of clip-based knowledge dissemination, particularly concerning 
knowledge accessibility, social legitimation, and changing expert-layperson 
dynamics. Finally, we conclude by summarizing our findings and outlining future 
research directions in the study of digital knowledge communication (Section 4). [6]

2. Audio-visual Communication and the Changing Social Distribution 
of Useful Knowledge

2.1 The social distribution of useful knowledge

It is necessary to further elucidate the conceptual and theoretical framework 
within which this research is embedded. We assume that the social distribution of 
knowledge is of central importance to social theory because the distribution of 
knowledge concerns core aspects of the structure and articulation of modern 
societies. The structure and articulation of the social stock of knowledge in a 
given society are considered crucial factors in determining the society type and 
serve as the basis for comparing different societies. The question arises as to 
how the subjective stocks of knowledge (SCHUTZ & LUCKMANN, 1973) relate to 
the social stocks of knowledge. To answer this question, it is essential to consider 
both its content and form. More specifically, this brings the communicative 
construction of knowledge (KNOBLAUCH, 2020) into focus. [7]
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In this section, we will examine the role played by the increasing use of audio-
visual forms in the area of informal knowledge communication. We cannot 
consider the entire breadth of the whole social stock of knowledge because a 
comprehensive examination would exceed our available scope. Visual and audio-
visual forms of communication are currently employed in nearly all domains of 
formal and informal knowledge distribution. At the outset, the formal variants of 
visual knowledge communication will be set aside, although there is an 
increasingly prevalent use of visual and audio-visual forms of knowledge in the 
field of education.4 Instead, we will take an exemplifying look at the possible 
spectrum of clip-based knowledge communication. This exploration aims to 
provide initial thoughts to answer the question of the specific changes arising 
from the clip-fueled visualization of knowledge communication for the structure of 
social knowledge distribution. [8]

With our ongoing research questions and the guiding interest of our study we 
focus on the transformations caused by audio-visually communicated useful 
knowledge. In our project, we analyze short video clips that convey such practical 
knowledge graphically and vividly, and we aim to clarify how its prolific usage may 
modify the social distribution of knowledge. [9]

Questions revolve around changes in societal knowledge distribution. Does it lead 
to a democratization of knowledge? Does a delegitimization of expertise occur? 
Does it affect expert-lay relations and, if so, to what extent? These questions 
cannot be fully answered yet due to the nascent stage of empirical research in 
this domain. While video clips are becoming increasingly prevalent in the realm of 
online knowledge communication, the present study primarily focuses on 
qualitative shifts. Through video clips, performative visuality in knowledge 
communication becomes a ubiquitous mass phenomenon. The spectrum of clips 
as vehicles for societal knowledge communication is correspondingly broad, 
ranging from basic everyday knowledge to highly specific specialized domains of 
expert knowledge. [10]

Building on a description of clip-based knowledge visualization, we 1. explore how 
the sequentiality of the clips favors the transmission of processual knowledge, 
considering the dimension of two different temporalities, internal and external. 
The sequentiality of the video clip refers to the domain of internal temporality, 
while the domain of external temporality encompasses the contexts of production 
4 A growing body of evidence demonstrates an expanding reliance on visual and audio-visual 

methods for knowledge transfer in educational institutions (BAUER & STOECK, 2024). One of 
the earlier iterations of this genre is the German educational television series "Telekolleg," 
launched in 1965, which can be considered a precursor to today's flourishing forms of audio-
visually supported knowledge transmission. Originally supported by the Bavarian Broadcasting 
Corporation and the Free State of Bavaria, "Telekolleg" operates as a specialized institution in 
the secondary education sector. As a state-recognized facility, it provides the curriculum for the 
vocational advancement school (Telekolleg I) or the technical college (Telekolleg II), allowing 
enrolled Telekolleg students to pursue part-time studies and take the vocational school or 
technical college entrance examination through the Zweiter Bildungsweg [Second Education 
Pathway] (SCHNETTLER, TUMA & SOLER SCHREIBER, 2010). Today, in formal learning 
contexts, massive open online courses (MOOCs), virtual classrooms, e-learning platforms, 
online tutorials, training videos, and podcasts are increasingly used for knowledge 
communication. Further distinctions can be made between instruments used in conjunction with 
other teaching and learning methods and those that function entirely independently.
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and reception. Both contexts somehow envelop the core of internal temporality, 
which previously played the pivotal role when forms of knowledge transmission 
remained tied to co-presence in social situations.5 Furthermore, we 2. analyze the 
shifts occurring in the stocks of knowledge themselves, i.e., at the level of 
objectifications, and how these affect typical configurations of actors (e.g., 
"seekers" vs. "advisers"). Finally, we 3. ask how, in terms of normativities, the 
knowledge disseminated through clips is established, legitimized, and competes 
or is involved in digital evaluative logics against "canonical" disciplinary or 
specialized stocks of knowledge. [11]

It should be noted that the visualization examined here does not solely relate to 
aspects of pictoriality. The examined development occurs within a broader 
cultural transformation that is commonly referred to as "digitalization."6 However, 
the fact that knowledge is disseminated at an accelerated pace through platform 
communication over technical networks is only marginally relevant. Rather, for a 
sociological examination rooted in the sociology of knowledge and culture, it is 
imperative to consider the tensions between digitalization and re-analogization. 
This is evident, for example, in life hacks or repair tutorial clips that empower 
users to repair devices with their own hands, which otherwise could only be fixed 
by specialists. [12]

Similarly, the ubiquitous distribution and relatively low-threshold accessibility of 
useful knowledge can generate conflicts oscillating between "knowledge 
democratization" and "digital expropriation." There is an evident elective affinity 
between the notion of a "democratization of knowledge" in the sense of free 
availability, and the open access movement in science. Nevertheless, while open 
access pertains to scientific knowledge only, the former encompasses a more 
extensive scope, extending to a wider array of knowledge types. The prospect of 
digitalization is frequently linked to the facilitation of access and the assurance of 
information availability for all individuals. [13]

We use the term "digital expropriation" to refer not only to the risks of knowledge 
being covertly extracted or systems profiting from our inputs but, more 
fundamentally, to the loss of control over the very tools through which we must 
operate in the digital sphere. Put succinctly, new software versions routinely 
devalue our existing user expertise and coerce us to engage in unwanted 
learning efforts. In this sense, digitalization does not merely entail an increase in 
the volume, density, and acceleration of communicative exchanges but also a 
broader shift from textual to visual modes of representation, as well as from 
spoken and written language to more visual and acoustic forms of 
communication. In asserting that "[t]he presence of the image is primarily 
asemic," SRUBAR (2017, p.421) alluded to communication transcending the 

5 Conversational asymmetry is considered one of the constitutive conditions for communicating 
knowledge in face-to-face situations as demonstrated by LUCKMANN and KEPPLER (1991). 
For further insights into instruction, see also BROSZIEWSKI (2019).

6 According to the terminology employed by KNOBLAUCH, "'digitization' is the transformation of 
analogous into digital characters; while the term 'digitalization' emphasizes the social use of 
digital data" (2020, p.242; our emphasis).
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conventional limits of sign usage. We argue that audio-visual clip communication 
facilitates the advancement of expression and comprehension beyond 
conventional sign usage by incorporating asemic or pre-semic forms of 
understanding. [14]

2.2 Genre analysis and communicative constructivism

Our analyses are based on the intensive collaboration between sociological 
research and pragmatic linguistics at the University of Bayreuth since 2009, 
particularly in the field of multimodal conversation analysis. The academic hub for 
this collaboration is our video analysis laboratory, where data sessions have been 
held weekly since 2011. Within this setting, an interpretive culture has evolved, 
drawing on genre analysis and ethnomethodology. We combine approaches from 
communicative constructivism (KNOBLAUCH, 2020) with sociological 
hermeneutics (SOEFFNER, 2004).7 [15]

The structure and social distribution of knowledge are established themes in 
phenomenologically grounded social theory (SCHUTZ & LUCKMANN, 1973). As 
LUCKMANN (1984) has argued, significant modifications in the structure of 
individual and social stocks of knowledge can be observed as communication 
changes from direct to indirect, mediated forms. The proliferation of electronic 
online communication has been instrumental in precipitating these 
transformations. This applies to both the subjective acquisition of knowledge and 
its individual and social use, profoundly impacting societal knowledge distribution 
as a whole. [16]

2.2.1 Analyzing communicative genres

The theory of communicative genres asserts that communication genres are 
historically and culturally specific, socially constructed solutions to communication 
problems that address the intersubjective experiences of the lifeworld 
(LUCKMANN, 1986). Of course, not all human communication follows pre-
existing patterns. But in contrast to "spontaneous" communicative acts, 
communicative genres arise to deal with recurring communicative problems. 
These patterns and forms, which are typically embedded within institutional 
contexts, facilitate both mutual understanding and interpretation. They provide a 
framework for orientation within the rapidly changing flow of communication. 
Following LUCKMANN (1986), we refer to these forms and patterns as 
communicative genres. Communicative genres shape and pre-organize 
communicative action, and they constitute "the more or less self-evident and 
binding foundation for the initiation of 'natural' human organisms into an 'artificial' 

7 In 2011, we established the doctoral program Kommunikative Konstruktion von Wissen 
[Communicative Construction of Knowledge] in Bayreuth in collaboration with Karin BIRKNER 
and colleagues from conversation analysis (BIRKNER, AUER, BAUER & KOTTHOFF, 2020), 
intercultural German studies, modern German literature, and media studies. It serves as an 
interdisciplinary workshop and is dedicated to a qualitative research approach that engages in 
theory-building from empirical research. Research projects that have emerged from this 
program included GROSS's (2018) analysis of doctor-patient conversations, SINGH's (2019) 
video study on knowledge communication in sports, REBSTEIN's (2019) videography of 
migration events, and DIX's (2021) genre analysis of sermons. 
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historical-social world" (LUCKMANN, 2002, p.158). By guiding interactions along 
more or less predetermined patterns, genres help synchronize and coordinate 
participants' interactions and mutual activities, directing them into habitual, 
reliable, familiar, and predictable trajectories (KNOBLAUCH, 1995, pp.162ff). [17]

Based on these assumptions, a corresponding qualitative method was developed, 
known as genre analysis (GÜNTHNER & KNOBLAUCH, 1995). Genre analysis is 
fundamentally interpretative and inherently comparative. This corpus-based 
method of data collection is used to empirically examine the structure of 
communicative processes at three distinct levels: Internal, external and the 
intermediate level of interactive realization. (For a recent comprehensive overview 
of genre analysis, see WILKE [2022, Chap.3], and the contributions in 
KNOBLAUCH & SINGH [2023].) [18]

2.2.2 Visualization of knowledge communication

Within sociolinguistic and social scientific genre research, we build on works in 
visual sociology of knowledge (RAAB, 2008) and visual knowledge (LUCHT, 
SCHMIDT & TUMA, 2013). Our research is closely related to studies on AI-
supported or audio-visual knowledge construction (PELTZER, 2021; RAAB, 
2023), the everyday integration of the intertwining of digital communication and 
face-to-face activities analyzed in neighborhood contexts (MÉLIX & 
CHRISTMANN, 2022; SINGH & CHRISTMANN, 2020), and social uses of online 
media communication (AYASS, 2014) as well as interaction and visuality. Direct 
connections also emerge with research on the transformation of communicative 
budgets (MEYER & QUASINOWSKI, 2022) and digital relationship initiation (as 
part of the theory of social worlds, see ZIFONUN, 2016), to which our analysis 
can contribute complementary results. The empirical analyses are placed in the 
broader context of an empirically grounded sociological reconstruction of the 
transformation of current forms of sociality under the influence of processes of 
digitalization and de-digitalization (ENDRESS, 2017). [19]

We discuss a problem addressed by communicative constructivism 
(KNOBLAUCH, 2020), concerning the visualization of knowledge (see 
SCHNETTLER, 2007, 2017). Visualizations have become an integral part of 
everyday life and are widely used in ordinary social communication. The focus is 
on examining how visualizations intervene in the interactions between individuals 
and how they enable and foster new forms of interaction, social relations, and 
knowledge (MÜLLER & SOEFFNER, 2018). The approach pursued here is 
related to the theory of communicative genres (KNOBLAUCH & SCHNETTLER, 
2010) and the sociology of visual knowledge (SCHNETTLER, 2007). We have 
presented some initial empirical analyses on this topic, including the visualization 
of knowledge communication with performative genres (SCHNETTLER & 
KNOBLAUCH, 2007), the analysis of short image clips (SCHNETTLER & 
BAUERNSCHMIDT, 2019) and studies on the role of visual rhetoric in processes 
of social transformation (SCHNETTLER, SÁNCHEZ SALCEDO, DIESSELMANN 
& HETZER, 2021). [20]
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2.3 Sociology of digitalization

WEBER-SPANKNEBEL (2023) examined the phenomenon of sociality in the 
context of technology and digitality, incorporating FINK's theory (1970). Sociality 
is understood as a culturally shaped, experiential, intergenerational, and 
educational practice that focuses on sharing relationships with the world. The 
author highlighted the creative nature of technology from a social 
phenomenological perspective and emphasized digitality as a transformative 
process with specific characteristics. Clear distinctions between digitality and 
digitization are cautioned against, with digitality considered a general dimension 
enabling altered perceptions of self and the world. KLEMM and STAPLES (2018) 
also contemplated digitization. They discussed the integration of digital media into 
various life domains and stressed the gap between theoretical debate and 
practical integration. The authors outlined five considerations, including 1. the 
visualization of societal interaction orders through digital transformation, 2. the 
reinforcement of embodied experiences of the relationship between self and 
sociality through digitization, 3. advocating for an unbiased observation of 
digitization effects to avoid premature judgments, 4. using sociological classics as 
starting points for investigating the societal effects of digitization, and 5. the 
necessity of refraining from an artificial outdoing competition, as societal changes 
are not yet fully realized. [21]

SEYFERT (2024) focused on digital transformation and the need for a 
fundamental redesign of sociological theories. His theory of algorithmic sociality 
(TaS) is introduced to capture the diverse and heterogeneous forms of 
relationships in times of digital transformation. In TaS, the mutual relationship 
between algorithmic objects and human subjects, is emphasized as a central 
aspect. He presented this theory as a basis for empirical investigations and 
aimed to strengthen sociology in researching society in times of digital 
transformation. [22]

As an interim conclusion, it can be noted that despite the breadth of the research 
topic, research regarding platforms like Instagram is scarce in comparison to its 
societal impact. While all authors explore different aspects of digital 
transformation and its impacts, the examination of the transformation of sociality 
through audio-visually communicated knowledge still has considerable research 
gaps. [23]

In the field of the sociology of digitalization, general social-theoretical accounts 
emphasize the category of knowledge and its effects on digitalization. According 
to NASSEHI's perspective (2024), digitalization involves the emergence of 
patterns in data through the quantification of various social facts. It has profound 
and society-changing effects, primarily manifested in the understanding of 
various regularities. When reintegrated into social life, these regularities impact 
users and producers of digital communication infrastructure, such as social media 
platforms. [24]
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From a critical sociological standpoint, ZUBOFF's (2019) account of platform 
capitalism highlighted knowledge, specifically the disparity between user and 
platform owner knowledge, as a key factor contributing to widespread social 
inequality and the potential for manipulation. This perspective was shared by 
other proponents of the so-called "techlash" literature, including BRIDLE (2018) 
and LANIER (2013). [25]

Beneath the overarching social theory and society-wide impacts of digitalization, 
numerous studies focused on the effects of digitalization on knowledge structure, 
development, and distribution across various social fields. Within sociology itself, 
digitalization instigates multiple shifts, as articulated by the author of a textbook 
on digital sociology: 

"The digital, then, presents an essential new site for the negotiation, contestation, and 
imagination of different ways of understanding society. It raises many troubling but 
important and relevant questions: Who is capable of social inquiry? Who owns the 
means of its production and distribution? What constitutes usable data? What 
techniques of intervention can sociology employ? What relationships between 
researchers and research subjects should we strive for?" (MARRES, 2017, p.40). [26]

This questioning of established knowledge orders through digitalization was 
mirrored in various other social fields. Summarizing the state of research on the 
public sphere and its interlinkage with democracy, politics, and media, 
NEUBERGER et al. (2023) identified an epistemic crisis brought about by media 
differentiation, with digital media playing a significant role. Other studies compiled 
a growing body of literature focused on the rise of false information online (HA, 
ANDREU PEREZ & RAY, 2021; TSFATI et al., 2020). [27]

2.4 Instagram-clips as our research object

Instagram is a social media platform for sharing photos, videos, and stories. 
Unlike primarily text-based platforms such as Twitter and Facebook, Instagram is 
centered around visual content. Founded in 2010, the platform allows users to 
upload photos or videos. The content displayed on a user's Instagram feed is 
influenced by an algorithm that analyzes user behavior, including interests in 
specific topics, interactions such as likes and comments, frequency of use, and 
the number of followed accounts. Despite these insights, the exact functioning of 
the algorithm and the frequency of its adjustments remain unclear. [28]

In the current article, we focus on the spectrum of DIY videos on Instagram. 
Instagram's primary video format is reels which allows users to create and share 
short, creative videos. Various editing tools are available such as audio options 
from the Instagram music library, original audios, AR effects, timers, an align 
function for seamless transitions, and playback speed controls. After recording, 
users can edit their reels by adding titles, hashtags, and tags. The Explore 
section enables users to discover reels and interact with them through likes, 
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comments, and shares. Featured reels are selected public reels highlighted by 
Instagram.8 [29]

The home page, known as the feed, displays posts based on recency and is 
influenced by both the algorithm and the accounts the user follows 
(BETTENDORF, 2020). Users can also search for specific topics or people. 
When a keyword is entered in the search bar, a list of suggestions appears. If the 
desired account is not found, the search can be expanded. In addition to 
personalized suggestions, which mostly consist of reels and video posts, users 
can filter by accounts, non-personalized accounts, audios, tags (hashtags), 
locations, and reels. [30]

Instagram structures social interaction through asynchronous networking, 
algorithmic control, and user-generated content (FERRARA, INTERDONATO & 
TAGARELLI 2014, pp.22ff.). The platform functions as a "mosaic of 
communication spaces" where different actors provide content for their respective 
audiences (ETIENNE & CHARTON, 2024, pp.4-7). Instagram effectively employs 
persuasive techniques to engage users, including its emphasis on visual content, 
interactive features, and evolving engagement tools, which collectively enhance 
user motivation and behavior (AMEER, NURULHUDA & HARRYIZMAN, 2023). [31]

Instagram's network structure follows the principle of "preferential attachment": 
Users with high levels of networking are more likely to gain new connections, 
leading to the formation of topical communities around shared interests 
(FERRARA et al., 2014, pp.27-29). A clear distinction exists between active 
content creators and passive consumers. Influencers act as communicative hubs, 
interacting with their followers in a largely asymmetrical manner: Influencers 
serve as content providers while followers primarily act as recipients (ETIENNE & 
CHARTON, 2024, pp.8ff.). They cultivate relationships with their audience by 
adopting roles such as "friend," "inspirational expert," or "community leader." 
Instagram's interface and features, such as tagging, Q&A tools, and personalized 
content, facilitate these interactions (RICHTER & YE, 2024). [32]

A central mechanism for structuring content on Instagram is social tagging. 
Hashtag distribution follows a power-law pattern, where a few popular tags 
dominate while the majority see limited use (FERRARA et al., 2014, pp.28-30). 
This reinforces algorithmic visibility dynamics and helps establish trends. 
Consequently, Instagram not only influences digital communication but also 
restructures social relationships. Algorithm-driven visibility, one-sided networking, 
and visual content create an interaction space where attention is a key resource 
(ETIENNE & CHARTON, 2024, pp.22ff.). [33]

LEAVER, HIGHFIELD and ABIDIN (2020) provided an extensive overview of 
Instagram's visual culture as shaped by its technical features as well as various 
economic, social and platform effects. The authors point out that Instagram's 
culture has shifted from being about unique artistic expression to a more 

8 https://about.instagram.com/blog/announcements/introducing-instagram-reels-announcement.   
https://doi.org/10.1177/0002764219869402 [Accessed: March 12, 2025].
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standardized "template" of visual content. This includes popular aesthetic styles 
such as filters, curated feeds, and polished imagery that follow certain trends. 
The authors also observe offline effects in that Instagram's visual culture extends 
beyond the digital realm, influencing how physical spaces are designed. 
Restaurants, museums, and public places are increasingly being crafted to be 
"Insta-worthy," encouraging users to take and share aesthetically pleasing 
photos. [34]

Beyond increasing reach, Instagram offers monetization options such as 
sponsored posts and advertisements. This encourages strategic content 
optimization, often leveraging emotional engagement through humor, 
provocation, or, particularly, aesthetic visuals (ETIENNE & CHARTON, 2024, 
pp.19ff.). Instagram's culture has evolved from unique artistic expression to a 
more standardized template of visual content, characterized by popular aesthetic 
styles such as filters, curated feeds, and polished imagery that follow specific 
trends. While niche content creators can succeed within specialized communities, 
the most popular accounts typically feature a diverse range of topics (FERRARA 
et al., 2014, pp.32ff.). The platform thus balances community-driven self-
organization with algorithmic popularity mechanisms, ultimately determining 
content visibility and reach. [35]

2.5 Research on knowledge communication via video clips in social media

Overall, research on clip-supported knowledge communication still has significant 
gaps, stemming from the volatility with which new clip forms emerge and 
disappear. This volatility makes it challenging to examine their impact on 
individual and social stocks of knowledge. [36]

Initial research on internet and social media clips focused on attempts at 
typologies (GEIMER, 2021) and methodological questions (TRAUE & 
SCHÜNZEL, 2021). Previous studies concentrated on specific youth- or 
subculture-related, as well as subjectification-related aspects of clip 
communication (REICHERT, 2012; TRAUE, 2013) or the role of social media as 
a means of visual biographical performance and biography work (BRECKNER & 
MAYER, 2023). Clips have been sporadically analyzed in health prevention 
(REINBOLD, 2023) or explainer videos (BROSZIEWSKI, GRENZ, LÖFFLER & 
PFADENHAUER, 2020). KADEN (2021) provided crucial insights into the societal 
effects of targeted meme campaigns. Recent research also considered new 
approaches to performative genres conveying religious (DIX, 2021) or scientific 
knowledge (HILL, 2022) and projective genres (AYASS, 2020). [37]

From a systematic perspective, three different contexts can be distinguished 
conceptually: 1. the context of the production or creation of the video clip, 2. the 
content of the clip itself and its intra-media context, and 3. the context of use or 
reception (see Section 2.1, §10). Empirically, production, content, and usage are 
closely intertwined. An early seminal example of research demonstrating this 
interconnectedness is the study on vernacular video creation by SÁNCHEZ 
SVENNSSON and TAP (2003). In their study, they revealed how nurses in an 
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intensive care unit used self-produced short instructional video-clips tagged to the 
medical devices to teach each other how to use them properly. In the existing 
studies, researchers have engaged with social media content on various levels, 
without, however, consolidating these levels. In some studies, researchers have 
concentrated more on 1. the production level. In other studies, they have limited 
the inquiry to the media level and delved into analyses of 2. media content. In the 
analysis of social media content, DIY videos are part of multiple classification 
schemes. In this section, we provide an overview of various genre-based content 
classifications and discuss their strengths and weaknesses (FALTESEK et al., 
2023). Finally, researchers in other studies have directed their attention to 3. the 
level of users and their interactions with content, as well as potential feedback 
loops arising from platform capabilities. [38]

GROSS and JORDAN (2023) presented various perspectives on the integration 
of machine learning (ML) into reality. The contributions reflected the dominant 
role of ML in artificial intelligence and emphasized the challenges for an adequate 
understanding of AI in social, humanistic, and philosophical contexts. Difficulties 
in grasping the meaning of data generated by ML were highlighted, as well as the 
ideological tendencies and societal problems that ML applications can reproduce. 
The emphasis was on theoretically challenging aspects of ML to create an 
expanded understanding and new perspectives in dealing with ML-based 
technology. [39]

Similarly, WOLF (2022) analyzed TikTok, highlighting that the platform not only 
served as a successful social media platform for video-based microformats but 
was increasingly used for informal learning. He examined the reception of various 
video formats on TikTok in the context of personal learning, with a particular 
emphasis on microformats in explainer videos compared to YouTube. TikTok was 
considered a microlearning platform that, despite challenges in structuring 
content, enables low-threshold and engaging learning for adolescents. [40]

Likewise, BUCHER, BOY and CHRIST (2022) addressed the role of platforms in 
knowledge dissemination with a focus on science communication via YouTube. 
The authors examined the interaction between media offerings and media 
reception, particularly in the context of YouTube videos as forms of science 
communication. The analysis of 400 selected videos resulted in a typology of 
science videos, illustrating the evolution of audio-visual formats under the 
conditions of the internet and digitization. BUCHER et al. emphasized the shift of 
science communication to internet platforms and identified new actors such as 
"science influencer" (p.215). They also underscored the increased importance of 
YouTube as an information source for scientific topics. The choice of video type, 
attention control, and the nature of the conveyed knowledge influence the 
effectiveness of audio-visual knowledge dissemination. Relevance to the topic, 
entertainment value, personalization, and video quality were identified as crucial 
factors for the impact of science videos. The authors highlighted the 
transformation of science communication through YouTube while concurrently 
mentioning challenges regarding evidence and dealing with misinformation. As 
new actors like "science influencers" were identified in his study, GRÜNWALD 
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(2021) pointed out various occasions for communication in Instagram Stories. He 
emphasized that these stories not only serve communication about one's own 
body but also enable diverse communication opportunities on other topics. The 
microformat Instagram Stories is considered by him an experimental field for 
cultural negotiation processes, whether regarding one's own body or related to 
external references to current cultural and political developments. [41]

3. Data and Analytical Approach

The objective of our research is twofold: First, to typologically reconstruct relevant 
genre predecessors of clip-based knowledge visualization, and second, to create 
two contrasting corpora. The first corpus, designated "advice communication," is 
derived from freely available online clips that contain practical tips, tricks, and 
hacks for useful everyday knowledge. The second corpus, "specialized 
knowledge," will comprise clips that pertain to areas of expertise protected by 
higher access barriers and more extensive formal prerequisites. The ensuing 
discourse will focus exclusively on the former type. [42]

The present study employs a data sampling that adheres to the principles 
outlined in genre analysis (LUCKMANN, 1986) as a corpus-driven qualitative 
method. This involves the collection of a large number of typical instances, their 
transcription, identification, and the description of recurring structural features. 
However, our ongoing study does not restrict itself to an analysis of content only; 
it introduces two innovative elements: First, from a methodological perspective, 
examining knowledge communication clips offers a chance to test the 
combination of corpus and case analysis, as advocated in other works 
(SCHNETTLER, 2019). Second, we supplement the analysis of content with an 
exploration into the contexts of generation and use through focused 
ethnographies (KNOBLAUCH, 2005). In the current report of our ongoing study, 
we limit our discussion to a preliminary exploration of the content. Subsequent 
detailed, fine-grained data analyses will be tied back to questions regarding 
general sociological theory. [43]

This integrated approach is designed to address the distinctive challenges posed 
by the sheer volume, volatility, and rapid modulation of platform communication 
content. It can be regarded as an effort to establish new methodologies in 
qualitative research in domains significantly influenced by big-data- and AI-driven 
methodological advancements. [44]

In the following discussion, we focus on how the dissemination and acquisition of 
knowledge are altered by the extensive use of video clips. Such short audio-
visual clips permeate our everyday communication. In many situations where 
people would have previously asked someone else for advice or consulted an 
encyclopedia, they now quickly search the internet (see "Georgina's law," Section 
4.3, §62). It is noteworthy that there is a rapidly growing number of such video 
clips offering practical advice and useful knowledge. [45]
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3.1 Methodological challenges

In our theoretical sampling, we confronted serious methodological challenges 
when attempting to compose a reasonable data corpus due to the heterogeneity, 
abundance, and strong dynamics of change inherent in the phenomenon under 
study: 

1. The number of video clips used for knowledge dissemination is growing 
rapidly, posing a significant problem of data excess and selectivity. 

2. While some identifiable sub-genres have already emerged (see Fig. 1), their 
appearance and disappearance are characterized by the same speed as the 
transformation and emergence of new derivatives and variations. The 
dynamics of the diversification/homogenization processes of knowledge itself 
are closely linked, but further exploration is needed. 

3. As further challenges for empirical research, there is a need to consider both 
aspects of human action—in terms of practical media usage knowledge—and 
its combination with technical selection logics (algorithms). [46]

The platform-based dissemination through algorithmically shaped click logics 
involves user practices on the production and usage sides, bringing their own 
action competencies in dealing with the clips into play and thereby embedding 
them in a tension field of dehumanization or humanization dynamics.

Figure 1: Genre spectrum and methodological challenges of internet video clips [47]
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At the current state of our ongoing research, we notice three preliminary 
observations: 

1. Diversity of functions: Knowledge clips fulfill a wide range of functions, ranging 
from conveying information, self-presentation, and self-staging to targeted 
advertising, behavior influence, and propaganda9. A functional differentiation 
along these various communicative purposes and tasks that such clips fulfill is 
not easy to accomplish, as there are often mixtures and complicated overlays. 
Besides the enormous abundance and apparent ubiquity, this functional 
underspecification poses the greatest empirical challenges for a sociological 
analysis of clips as carriers of knowledge communication.

2. Diversity of forms: What could be described as video clips for knowledge 
dissemination also varies widely on the phenomenal level (see Fig. 1) and 
includes video tutorials, explanatory videos (such as those studied by 
BROSZIEWSKI et al., 2020), life hacks, etc., posted by "normal users." 
However, it also extends to semi-commercial videos like hauls, to instructions 
produced by companies or institutions (instructions for property tax), to online 
learning videos (at the other end of the spectrum), or episodes of Telekolleg 
reused on YouTube (whose content may even lead to formal educational 
certificates or diplomas).

3. Reflexive concept of knowledge: In a theoretical and systematic perspective, it 
should be noted that we adopt a very broad concept of knowledge. The 
perspective of the new sociology of knowledge (BERGER & LUCKMANN, 
1966), is not substantial, but is sociologically reflexive: Knowledge is what is 
socially considered as knowledge, which is why we want to focus on the 
differentiation of various types of knowledge. Heuristically, a rough distinction can 
be made between a) everyday knowledge and b) specialized knowledge. [48]

3.2 Research example

From our growing research corpus, the following example is subjected to 
exemplifying fine-grained analysis. This analysis has a primarily exploratory 
character and is intended to generate further in-depth insights. In line with an 
iteratively cyclical research approach (STRÜBING, 2014, p.49), the 
understandings gained from these analyses will be corroborated and 
substantiated in subsequent research steps through a systematic expansion of 
case analyses. Ultimately, recursive structural aspects will be worked out in a 
further step. [49]

The following video clip, in terms of the specificity of the knowledge it conveys, is 
situated at the lower end of the complexity spectrum. We will inspect in detail this 
data fragment belonging to the category of useful everyday knowledge that 
originates from Instagram and is part of a reel focusing on cleaning tips and aid 
with organizing everyday activities.

9 As evidenced by KADEN’s (2021) study on Russian meme propaganda, visual elements played 
a pivotal role in the realm of digital visual communication.
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Figure 2: Segment structure of the investigated first research example schrubb-schrubb 
[scrub scrub] [50]

The 11-second vertical video starts immediately upon clicking, showing a close-
up of a white sink. A drainage apparatus is situated approximately centrally within 
the confines of the frame, while components of a single-lever mixer are 
discernible in the upper right corner. The label Abfluss reinigen [cleaning the 
drain] is displayed in white letters on a red background in the center of the image. 
At the frame's upper-left corner, we can discern that the blogger with the name 
"Komsumholik," who counts 95,600 followers, has posted this content in 
response to a comment from "nilomed" with the sentence Ich tu es in Abfluss [I  
put it in the sink], accompanied by two smiley emojis. From the accompanying 
text, we learn that this is a repost. The original post came from TikTok and was 
posted by a user named "Arya.lifestylee," who supposedly has 300.7k followers 
and specializes in "Cleaning & Home," according to her profile description. Thus, 
the clip is part of a larger series. [51]

The clip displays the distinct characteristics of a recipe. Organized through the 
use of overlays and cuts, it is segmented into the following components:

In the video we observe, at an accelerated playback speed, a hand in a red 
household glove with a yellow shaft using various cleaning agents to clean a sink. 
In the following discussion, we will thoroughly examine the clip's composition. 
Therefore, we draw a conceptual distinction between sections and segments. 
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Both unfold sequentially and are closely related but not identical: Sections 
represent components of film technique or aesthetics, whereas segments refer to 
the elements of the cleaning action depicted in the clip.

Figure 3: Composition of sections and segments in the video clip under scrutiny. Please 
click https://doi.org/10.5281/zenodo.15181929 to access the video. [53]

We observe that the clip is played at an accelerated velocity and is underlaid by 
instrumental music that is characterized by a cheerful and carefree timbre. In the 
following analysis, we will examine the sequential unfolding of the cleaning 
actions in closer detail: In the first segment, we see a bottle of common 
household dish soap positioned with its nozzle directed upside down towards the 
drain. Subsequently, a thin stream of the detergent is dispensed into the sink with 
vigorous circular motions. The overlay reading Abfluss reinigen [cleaning the 
drain], which functions as the title of the entire clip, disappears, and is replaced 
by the word Spüli [dish soap] as the textual label in this initial subsequence. Spüli 
is an abbreviation of the technical term Handgeschirrspülmittel [manual 
dishwashing detergent]. More precisely, it is a deonym, i.e., a genericized 
trademark, deriving from a brand name (similar to the German brand Tempo for 
tissues). 
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Figure 4: Section 1. Please click https://doi.org/10.5281/zenodo.15181944 to access the 
video. [54]

The second segment opens with a hard cut. With an unchanged camera position, 
we see the hand that previously gripped the dish soap bottle, and whose 
individual fingers were visible in the upper-left corner, in a different arm position. 
The hand, now protruding from the left center into the frame, holds a small, 
bluish-transparent measuring cup, similar to the type used for measuring laundry 
detergents. The cup is filled with white powder, and with similar circular motions, 
the powder is poured into the drain. 

Figure 5: Section 2. Please click https://doi.org/10.5281/zenodo.15180267 to access the 
video. [55]

In the third segment, again separated by a hard cut, the previously fist-like 
gripping hand appears slightly lower, left-center in the frame, now holding an 
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open bottle of vinegar essence. Its content is poured into the drain in circular 
motion, resulting in initial foaming in the drain. As the gloved right hand lifts the 
bottle, moving out of the frame to the left, the left hand, unprotected by a glove, 
extends into the frame. It retrieves a lilac-colored cloth or a crumpled mini towel 
and places it on the drain, covering it. 

Figure 6: Section 3. Please click https://doi.org/10.5281/zenodo.15181982 to access the 
video. [56]

In the fourth segment, also separated by a hard cut, neither one of the hands is 
visible in the frame. Instead, we observe white foam flowing out from the overflow 
and pouring over the cloth (actually, this segment is cut again at second 5, as 
evident from the foam, apparently serving the purpose of strong temporal 
compression). Another cut follows. The gloved hand is now visible in the upper-
left corner of the frame, grasping the cloth and extracting it, along with some 
adhering foam, from the basin and the frame. [57]

In the fifth segment, the back of the hand is turned downward, and the hand, 
gripping a yellow scrub sponge reinforced with a blue scrubbing pad with three 
fingers, is presented to the camera with a functionally irrelevant hand rotation 
before being lowered toward the drain with a rapid hand movement, leading to 
quick cleaning movements throughout the basin. This is accompanied 
acoustically and with text overlays with the colloquial and onomatopoeic 
expression schrubb-schrubb [scrub scrub], reminiscent of popular refrains from 
well-known children's toothbrushing songs or humorous hand hygiene 
instructions. We observe that the clip is imbued with a humorous and infantilizing 
quality in this particular instance. Nevertheless, it must be noted that, in general, 
the content maintains a high degree of factuality and, most notably, is remarkably 
concise.
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Figure 7: Section 4. Please click https://doi.org/10.5281/zenodo.15181999 to access the 
video. [58]

The sixth segment is also initiated by a hard cut. The left hand, without a glove 
but holding a sprayer, enters the frame from the left, cleaning the sink and drain 
with running water. The sprayer is pulled out of the frame to the left. After another 
hard cut, we see the right hand with a glove retracting. A wide stream of water 
flows from the previously closed faucet, and the plug is in the drain, its slightly 
tilted position corrected by the hand before it swiftly rises to press the single-lever 
mixer, ending the water flow. The hand quickly withdraws, and the overlay Folgt  
für mehr [follow for more] appears, additionally verbalized. 

Figure 8: Section 5. Please click https://doi.org/10.5281/zenodo.15182007 to access the 
video. [59]

The last segment serves as a coda and comes equipped with the genre-typical 
seriality markers Folgt für mehr and the "smiling face with heart-eyes emoji," 
which apparently conveys the meaning of "overjoyed, in love, grateful, or 
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admiring" and syntactically serves here as a conclusion. After 11 seconds, the 
entire clip finishes, when the system-generated buttons weitere Reels ansehen 
[view more reels] and Noch einmal ansehen [watch again] appear. 

Figure 9: Section 6. Please click https://doi.org/10.5281/zenodo.15182023 to access the 
video. [60]

In addition to the detailed, fine-grained sequential analysis previously outlined, 
two further observations regarding the simultaneous qualities depicted in this clip 
merit emphasis: First, it is quite evident that this is a clean sink, showing no dirt or 
blockages, clearly indicating the instructional or demonstrative nature of the video 
clip. Second, from a cinematographic perspective, the clip is distinguished by its 
notable audio-visual-text redundancies. The demonstration is performed visually, 
accompanied by succinct labels textually, the entire procedure being replicated 
verbally through voice-over. In essence, this constitutes a triplicated presentation 
of an information chain: Via video, text, and audio. [61]

4. Preliminary Conclusion and Desiderata for Follow-Up Research

At this juncture, it is premature to draw definitive conclusions which limits the 
extent to which the findings reported here can be generalized. However, the 
present study has identified several salient points that merit further inquiry. The 
analyzed example offers insights into potential genre-specific characteristics of 
clips used for the dissemination of informal knowledge which will be subjected to 
further scrutiny in subsequent research steps. Beyond the content focused on in 
this analysis, the contexts of creation and usage will also be examined. At this 
stage, three points can be noted:

1. The visualization devices and procedures that we have reported, as well as 
the observed redundancies, serve as a point of departure for further research. 
Undoubtedly, additional empirical research is needed to elucidate the role of 
video clips in the digital processes of social distribution and acquisition of 
knowledge.
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2. The analyzed material raises questions related to semiotics, specifically 
addressing the limits of semiotization. While the videos' content can be 
analyzed linguistically, their contextual relevance as carriers of knowledge 
communication transcends the limits of verbalization/textualization. In the 
medium of video, the pre-significant or asemic becomes a meaningful vehicle 
of knowledge because the proverbial comprehensibility of the illustrated 
solution pathways enables reception that extends beyond that of verbalized 
recipe instructions. The audio-visual medium has the capacity to leverage the 
full range of visual stimuli, offering a multitude of avenues for processing 
knowledge. These avenues include repeated viewing, pausing, and cross-
referencing with other knowledge sources in text, images, or conveyed by 
present members acting as third parties, or forms of shared reception. These 
modes of engagement facilitate novel forms of knowledge acquisition. The 
multimodality of the clip is a crucial source for an accessible acquisition of 
knowledge. In some cases, obstacles considered significant hurdles in the 
medium of textual communication are easily overcome. A prime example 
would be Turkish cooking instructions or Korean repair guides for inkjet 
printers. In both cases, the application of the demonstrated solutions by non-
Turkish or non-Korean speakers can succeed, overcoming linguistic and 
cultural barriers. This addresses two desiderata for research: The question of 
the global transformation of social knowledge distributions and a focus on a 
problem in interpretative social research known as the overdetermination of 
the signifying.

3. Video clips contribute to the visualization of knowledge communication and 
promote what we want to be termed as "Georgina's law": The everyday notion 
that there is an answer on the net to anything one seeks to know.10 Video clips 
play a crucial role in establishing this everyday idea of universal accessibility 
to knowledge as a strong guiding fiction when it comes to retrieving 
knowledge resources. The internet and social media act as a universal library 
of problem-solving explanations where you can find, with a quick search and a 
few mouse clicks, illustrative and easily understandable teaching material to 
help with current issues. Questions of accessibility fade into the background in 
favor of user-centered efforts to search and sort through an overwhelming 
abundance of results. While hurdles such as knowledge behind paywalls or 
videos being too long or in languages one does not understand still exist, the 
first can be quickly skipped, and the latter is becoming increasingly mitigated 
by AI and automated translation. It can be assumed that such hurdles to 
knowledge dissemination and acquisition are generally being significantly 
reduced. [62]

Open questions remain that need to be explored through further research: 1. 
What influence does this fiction of unlimited, universal accessibility exert on the 
ways knowledge is acquired? 2. Are there specific knowledge domains that are 

10 Georgina was an elderly woman who resided in a small town in a rural region of Latin America. 
Born and raised in an era preceding her country's industrialization, she raised eight children in 
the most basic of conditions. Well into her eighties, nearly blind, but living in a different era, she 
continued to take a lively interest in the innovations of modernization, albeit indirectly. When 
asked by her children or grandchildren how to solve a particular problem, she would typically 
respond with the instruction ¡búscalo en internet! [Look it up on the internet!].
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favored by the described transformations while others fade into the background? 
3. Does this process imply a change in the ways knowledge is socially derived 
(SCHUTZ & LUCKMANN, 1973)? How does it affect, for example, the 
relationship between experts and laypeople (or teacher-student relationships)? 
Do the boundaries shift between knowledge and non-knowledge, or knowledge 
that may be generally known and arcane knowledge that only a few possess? 
How does this change the legitimation and verification of knowledge resources? 
Who determines whether a particular piece of knowledge can claim validity? Are 
new testing and correction procedures being established? Could there even be a 
reversal in the production of knowledge, as analyzed by RAHMSTORF (2023) for 
Wikipedia ("first edit, then argue")? [63]
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